When is the Best Time to Tweet?
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USAGoV’s mission is to
make it easier for everyone to find and understand
the government services and information they need—
anytime, anywhere, any way they want.

We believe the public’s experience with government
should be easy, trusted, and reliable.
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Paralleling the USA.gov name
change, it officially became
GobiernoUSA.gov. Topics are
selected and content is written
especially for the needs of Spanish
speakers, particularly those new to
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Twitter is a real-time microblogging and
social networking used by millions of
individuals, organizations and businesses to
share information and social media content
through 280 characters or less, called tweets.

Twitter has an estimated 330 million monthly
active users generating more than 500 million
tweets a day.

(Source)
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http://drive.google.com/file/d/1yHTUO_8JDVjHhbGUCDdpEN0-MKEBs2V2/view
https://www.websitehostingrating.com/twitter-statistics/
https://www.pewresearch.org/fact-tank/2019/04/10/share-of-u-s-adults-using-social-media-including-facebook-is-mostly-unchanged-since-2018/

USAGov en Espaiiol &

Following

@ USAGov en Espafiol & 3¢ an
i Antes de realizar una donacidn intenta investigar un poco para asegurarte

de que tu buena intencién vaya por buen camino. Estas son algunas
recomendaciones para ayudarte a planificar tu donacién y evitar las
estafas.

Number of times users saw
the tweet on twitter

Total number of times a user
has interacted with a tweet W

@ USAGov en Espaiiol & @! :
#¥ El aprendizaje en linea, también conocido como educacién a distancia, es

una excelente manera de experimentar el sistema educativo de los
Estados Unidos sin salir de casa. Accede aqui a una variedad de
programas y cursos individuales (en inglés).




CONNECTING PEOPLE WITH BUILDING THE PUBLIC’S GOVERNMENT
GOVERNMENT TRUST IN THEIR INFORMATION ACCESSIBLE

INFORMATION GOVERNMENT ANYTIME AND ANYWHERE

Plan content and schedule it: Post at least 4 tweets/day to cover all time zones. We posted these messages regularly and
consistently to improve visibility.

Use relevant images: It helps to create relevant and engaged content. Adapt multimedia material for the optimal size for
Twitter.

Employ cross-media strategy: Partner with other agencies to create networks. Their support adds credibility. Amplify and
be amplified. Repurpose content from other USAGov and government channels. If in English, translate messages into
Spanish to reach our audience.

Review surveys, chats and calls from USA.gov/Espanol: Understand how people come to other USAGov channels. Offer
solutions with context about questions and the most frequent topics and requests.

Consider trends: Generate messages that are timely in the current environment. Use relevant hashtags.
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COVID-19

TOP TOPICS (22.73)
Military
(21.80) Prevention & Education
Preparedness (31.26)
Health (13.86) Laws &
(18.57) Social Legal Issues
Security| Travel (13.75)
. (9.93) | (10.84)
Interesting
Topics
(17.95) Money &
Taxes (11.73)
(13.38) (7.22) Science &
Technolo
Scams & Frauds (15) &y
(12.50) Jobs &
Student Unemployment
Loans Immierati (11.50) USA.gov
6.33) Immigration
Disaster & ( ) (9:50) (5289
Emergency History Medicaid-Medicare
(17.04) (15.45) (15)
Government
Benefits

(15.90)
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USAGov en Espaiiol @USAGovEspanol
iBienvenido al chat de hoy! Sigue el hashtag
#0joConLasEstafas para mantenerte al dia
con los ultimos consejos antifraude de
expertos de todo el Gobiemno. Estaremos
haciendo preguntas durante la proxima hora y

SPIKES

"

40K
estamos felices de poder ayudarte.
#NCPW2020 pic.twitter.com/WGpjWJxhQ4
35K
30K .
° USAGov en Espafiol @ @USAGovEspanol - Dec 2, 2019 b
~uwat (EMpleas trabajadores jovenes esta temporada de fiestas? @OSHA_DOL te
da itar adec a todos los j para
asegurarles un ambiente de trabajo seguro a8 bit.ly/2qOAPI4
25K
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USAGov en Espaiiol & N
wumd  @USAGOVESpanol @ UsAGoven Espafiol & v
et @USAGOVESpanol
;Quieres ver el lado oculto de la luna? @NASA es te lo
muestra

Translate Tweet

Conoce la historia de Erika Podest, una hispana de la
NASA. #MondayMotivaton

Translate Tweet

@ NASA en espaiiol @ @NASA es - Feb 25
En abril celebraremos el 50° aniversario de la mision Apolo 13.

13,752

@ NASA en espafiol @ @NASA es - Nov 25, 2019
E )

“Ser cientifica es un estilo de vida, no un trabajo de 9 a 5. Voy a conferencias, me
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35324

26,275

Mar 23, 20

USAGov en Espaiiol @USAGovEspanol
Si quieres obtener informacion oficial y
actualizaciones del Gobierno, sigue a
USAGov en Espariol en Twitter
https:/bit.ly/2vINY8d
pic.twitter.com/Sf4aej61eO

28,483

° USAGov en Espafiol @ @USAGovEspanol - Apr 22
wues Finalmente, para informacién sobre estafas relacionadas con el
coronavirus y donde reportarlas, visite usa.gov/espanol/estafa...

#COVID19ScamChat

@ UsAGov @ @USAGoy - Apr 22
A12: Finally, for information about coronavirus-related scams, price-

Apr7,20

Apr22,20
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USAGov en Espaiiol &
@USAGovVEspanol

Somos @USAGovEspanol. Tu guia de informacion oficial sobre programas y servicios
del Gobierno de EE. UU. Visita nuestro sitio web usa.gov/espanol.

Translate bio
© Washington, DC (& usa.gov/espanol/ Joined April 2008
862 Following  185.3K Followers

Overall Findings:

The strategies applied showed that our followers are
interested in the diversity of our content. More frequent and
repeated messaging helped improve the performance of the
social network, achieving greater reach and more
interaction from our audience.

The data showed that the best times to share information
on @USAGovEspanol are 7 AM, 11 AM, 5 PM and 9PM.

We honed in on popular topics for Twitter - those broadly
are education, military, and health for @USAGovEspanol.
Recently, emergency messaging (related to hurricanes,
COVID-19 and other urgent topics) is popular as well.
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Account Followers
@NASA_ES 566K
@USAenEspanol 345K

@ushGorEnEsp) e
@LaCasaBlanca 162K
@CDCEspanol 52.3K
@MedlineplusEsp 34.3K
@USCIS _es 18.6K
@EPAEspanol 13.5K
@FEMAEspanol 13K
@IRSEnEspanol 12.7K
@HHSLatino 10.8K
@USDAFoodSafety_Es 6.5K
@NCIEspanol 4.6K
o | @OMH_Espanol 2.9K
@DOL_esp 24K
@SeguroSocial 23K
@HUDEspanol 1.6K
@laFTC 1.6K

Opportunities moving forward:

Learn more about specific elements of USAGov and USAGov en
Espanol’s outreach channels
e This effort = best times to post on Twitter in Spanish

e Future analyses = frequency of posting, tagging vs. not tagging,
popular topics, hashtag use, differences by language

Find other ways to increase direct interaction with followers.

e This test showed the interest followers had in sharing / interacting
with USAGov's tweets

e Alt ways = post more, polls, ask questions, add interesting graphics

Reaffirm the goal of our channel - connect people to reliable
government information in Spanish

e @USAGovEspanolis currently the 3rd most followed government
account on Twitter in Spanish.

e Talk more about who we are, what we do

e Partner with other powerful government agencies




andres.ortiz@gsa.gov
carolina.landsberger@gsa.gov  usamarketing@gsa.gov

USA.gov/partnerships

usa
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